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{(‘F) fI‘EShfeq Freshfel’s presentaion

1. Freshfel Europe at a glance

Introducing the EU fresh produce sector: international competitiveness and
guarantees.

3. EU-Thailand trade flows: State of play of fresh produce trade and future potential

4. The tips and way forward for EU fresh produce exports to Thailand: addressing
challenges to unlock trade potential

5. Tools to discover and enjoy potential of quality produce from the European Union:
building stronger relationships with business and consumers

6. Conclusions
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1. Freshfel Europe at a glance
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European fresh
fruit and
vegetables
Association

Freshfel Europe
Activity Report

“zozo

M,

Across the EU
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Trade, Food and
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1. Freshfel Europe at a glance
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2. Introducing the EU fresh produce sector:
international competitiveness and

guarantees. State of play of
EU-Thailand trade flows
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3 fres hfel 2. EU fresh produce sector: open for international business

*x X %

EU Production: 80-85
IMPORT * Mio T EXPORT
(>60% for domestic 'n I n
130 partners consumption where grown = 145 deSS:':ioa: ons
16.2 mio. t local component (4‘; et
(127.3 billion €) 3
International component Intra-EU trade International component

33mioT
* (35.6 billion €) *
Trade component

> 200 billion €
Economic component |

L » 5 million jobs
Social component
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EU F&V export by commodity (Tonnes, 2018)
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4% Kiwifruit
A%,

2. EU F&YV exports: strong export potential...

* Wide range of produce categories exported

* Strong potential for key commodities:
* Apples & pears
* Citrus
e Kiwifruit
e Stone fruit
e Table grapes
* Onions and shallots
e \Various Vegetable categories

e Experience with over 145 trading partners
=> increased diversification after Russian embargo.
=> export to the most demanding markets

 High quality production with high sustainability
standards

EUROPEAN FRESH PRODUCE ASSOCIATION A.lI.S.B.L




2. Supported by EU, national and private branding
($) fres hfel schemes as quality guarantees of F&V from Europe

EUROPEAN FRESH PRODUCE ASSOCIATION

Organic : a growing sector PGl - PDO: Branding schemes National and private brands on
enhanced by an Action Plan and a supporting speciality regionam international markets

reform of legislation

production with close to 400 records ? W

APPLESFRON European flavors

EURUPE For) your healthy lifestyle!
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EUROPEAN RENDEZ-YOUS
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And many other reputational quality
national or private brands from Europe
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2. EU operating as a Single Entity provides common rules
(ZF) freS hfel leading to unique and strong food and plant safety
EUROPEAN FRESH PRODUCE ASSOCIATION guara ntees

TRACES NT + PRE-NOTIFICATION
EUROPHYT (CHED)

" 4

OFFICIAL SAFET
CONTROLS - Y AND - m
TRUST

CONTAMIN Aeloly

PPP/MRL

European Food Safety Authority REG 1107/2009
& 396/2005

BIOCIDES ANTS ADDITIVES

REG 528/2012 REG

REG 1881/2006 1333/2008

General Food law rules

1. A SCIENCE-BASED, 2. MOST ADVANCED 3. STRONG EU BIOSECURITY 4. MULTI-LAYER CONTROL
UNIFORM SYSTEM FOOD SAFETY LEGISLATION LEGISLATION AND MONITORING

EU HARMONIZED GENERAL FOOD LAW SYSTEM ALLOWS:

* The success of EU Single Market to satisfying 450 Mio. highly demanding consumers
e Strong, common guarantees for EU exports quality and control (and EU imports)

EUROPEAN FRESH PRODUCE ASSOCIATION A.l.S.B.L



($) f hf | 2. EU’s farm to fork stratefgy reshaping business towards
reshfe| 2Eusfa , , |
surorean rresk proouce assocumon | SUStAiNability excellence in production,trade & consumption

Supply chain sustainability :
TODAY Production , processing and
e More than 20 years working on the 3 pilars of sustainability in the distribution, consumption and FLFW
supply chain prevention

* EU sector focus and experience on IPM and strong food and plant
safety rules

* For export onduction of system approach for export ensure Sustainable

. . . . . . . Food Loss ;
biosecurity whilst reducing use of pesticides and avoidance of & Waste Fooc roduction

Prevention

fumigation (e.g. methylbromide, banned in EU)
STILL MOVING FORWARD

2030 Ambitious EU targets for Farm t Fork: tFaEm k
— 50% reduction of use of chemical pesticides and hazardous S X
substances Sustainable
— 20% reduction of use of fertilisers Sl gggti;%ggit?gn&

— EU organic area increase to 25% of total production

* Strong international agenda to value EU sustainability schemes

EUROPEAN FRESH PRODUCE ASSOCIATION




2. Main drivers of F&V : compliance with most demanding EU

($) fres hfel regulatory rules implemented and reinforced by non regulatory
self-control principles

EUROPEAN FRESH PRODUCE ASSOCIATION

SUSTAINABLE S
@ DEVELOPMENT =qm’ALS GAP & IPM +
reduction of
pesticide
dependency

Smart supply
chain solutions
to cope with
societal
concerns

LCA

Environmental
and social
concerns

Expeirence
Research Producers
and and trader
Innovation foucing on
quality
Third party
certification
Horizon andscl
controls
Europe /monitoring e 5 rkoen ey
1
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(4;) fres hfel 2. As aresult, fr.mt and vegeta!ales = priority foo?l
cunorean rresk proouce ssociaron | Category for sustainable production and consumption

/‘

\

e

Bread, Pasta, Rice,
Potato, Legumes

Vegetables

=

ENVIRONMENTAL PYRAMID \

LOW HIGH
Sweets, . .
Red meat Red mealt
Cheese, Egg
White meat, Cheese, Fish
Fish, Biscuits
White meat,

Milk, Yogurt Sweets

Legumes, Pasta, Biscuits,
Clive oil, Milk,
Yogurt, Rice, Egg

Dlive oil

Vegetables,
Bread, Potato

Fruit,
Fruit
HIGH

FOOD PYRAMID Barilla Foundation double pyramy
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3. EU-Thailand trade flows: State of play of
fresh produce trade
and future potential
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($) fres hfe' 3. EU-Thailand F&YV trade: still a limited exchange

EUROPEAN FRESH PRODUCE ASSOCIATION

EU-THAILAND TRADE IN F&V (VOLUME IN TONNES) Thai market:
—e—Total EU exports ~ —M—Total Thailand exports

16,000 * Production: 12 Mio T

14,000 * Export:1,5Mio T

12,000 * Import: 900.000to 1 Mio T
10,000 L —— — out of which EU only

5,000 10.000-14.000 T

000  Marketsize: 11,5 Mio T =>

import: 8%

4,000

=> EU market share strong
growth potential

2,000

2016 2017 2018 2019 2020
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(:]:) fres hfel 3. The Thai market: a complementary outlet for

European fresh fruits and vegetables
The “kitchen of the world” is a
popular tourist destination Increasingly wealthy consumers are
] ) . brand conscious and loyal
v' Growing population of almost 70 million, Strengths Wenknesses
. . . . .. = Regional hub. = Strong agricultural
with growing interest in health and nutrition +  Popular tourist production and
:Iestln.at_lnn with food processing - Urbanisation
v" Growing demand for imported F&V, doubled oy e e e Digital influenc <
in past decade, up to 1 million tonnes [ e for meat Impggr':f;;‘;”ﬂf §
COMIMOon. fruit and -
v' Complementary in varieties of fresh fruits «  The mast brand vegetables Lune
’ vroducti vnrgen - \estion st
and vegetables’ production - Logisaton oo . Rising incomes
. . Brand
g =
. o . ol @ | |\ pigitally influenced
v" Popular tourist destination (over 38m visitors Opportunities Threats o Foe A"
N . . . « EU and Thai food = Australia and hysical shopping
per year), opportunity for catering industry production has a New Zealand FTA
high lewel of ) prcr'..'ide.sthese.
v' Modern retail channels are common enabling . st Intaria e Oemand for
. . . . B . impo
trade and retail of delicate perishables . motne mirer Bl seiciinahas products

interest in health farm trade FTA
and nutrition. with the coumntry.
= Thailand is
considering
joiming TPR.
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($) freS hfel 3.Commodity & export country

EUROPEAN FRESH PRODUCE ASSOCIATION

EU F&V varieties exported to Thailand EU exporters to Thailand

Belgium
/Ott\er 3% \ Poland,
1% __— Greece

1%

Kiwifruit
5%

Onions and
shallots
33%

Netherlands
Apples 33%
61%

58%
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4. The way forward for EU fresh produce
exports to Thailand: addressing challenges
to unlock trade potential
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4. The way forward for EU fresh produce exports
($) fres hfel to Thailand: addressing challenges to boost trade

EUROPEAN FRESH PRODUCE ASSOCIATION

MARKET OPPORTUNITIES AND COMPETITIVENESS:

Matching markets and varieties in demand

Strong EU competitiveness

High production, safety and sustainability standards across the EU

Liberalised markets

REMAINING CHALLENGES:

1. SPS: ‘Closed market’ for many fruit and veg. and one by one
access to Thai market- vs. Open EU system

2. Tariffs: Duties’ differential — No FTA so far

EUROPEAN FRESH PRODUCE ASSOCIATION A.lI.S.B.L
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4. SPS CHALLENGES: EU F&V market access to
Thailand, state of play

* Apples from FR, PL, BE, NL, IT, DE

* Green, red, yellow, baby Kiwifruit from FR and
GR

* Cherries from ES

* Table grapes from ES and IT

e Pears from NL, BE and ES

* Green and yellow Kiwifruit from IT

e Apple from FR (modifications in the
protocol)

e  Plums from FR
* Cherries from GR

All other fruit and veg. varieties from
27 Member States

EUROPEAN FRESH PRODUCE ASSOCIATION A.lI.S.B.L

.
@
O



(4;) fres hfel 4. On the way to overcome SPS challenges:

speeding up F&V approval procedures

EUROPEAN FRESH PRODUCE ASSOCIATION

‘Fast track applications’ for commodities for which the Thai market is
already open

‘ EUROPEAN FRESH PRODUCE ASSOCIATION A.l.S.B.L




(4:) fres hfel 4. Increased cooperation & synergies, an ongoing

EUROPEAN FRESH PRODUCE ASSOCIATION success !

e Joint audit in 2019 for apples from BE, IT, NT and DE
* Reduced costs for the sector to open market
* Reduced administrative costs and time consumed for Thai inspectors and administration

EUROPEAN FRESH PRODUCE ASSOCIATION A.l.S.B.L



2 freshfel 4. Why not...??

Continue to join audits for various Member States for
upcoming inspections of table grapes and pears?

Conducting IT kiwifruit inspection at the same time (e.g.
during scheduled audit for tables grapes?)

Moving audits to digital format on a permanent basis to
limit costs and increase efficiency?

Conduct approvals for all varieties of a product (e.g.
kiwifruit, berries, stone fruit, etc.)

Adjust protocols to allow simplified cold treatment in
storage prior to departure

And resuming FTA negotiations for a closer partnership?
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5. Discover and enjoy the potential of
quality produce from Europe: building
stronger relationships with business and
consumers

EUROPEAN FRESH PRODUCE ASSOCIATION A.lI.S.B.L




5. European Promotion Activities
&) freshfel FRANCE —EU Rendez-Vous I I

EUROPEAN FRESH PRODUCE ASSOCIATION

Animations POS
Insert magazines

ENJOY
TS HA0)

Roadshow
Cooking show

Actions importers

13 e

| (34
| EUROPEAN RENDEZ-VOUS | t l_j ROPEAN RENDEZ-YOUS | !
FRENCH KIwWIS “ FRENCH KIwWIS i
0. sueels ¥ G \of([ | “
w o . - ,"
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Poland: launching a new 2 years campaign

APPLESFRON |}

| EUROPE /}

5. European Promotion Activities

CAMPAIGN FINANCED
WITH AID FROM
THE EUROPEAN UNION

Two years promotion campaign
targeting Thailand (and Malaysia)

Promotional activities to 2 target
groups
— Business: deepening existing relation

with distribution channels and build
new ones to boost Thai imports

— Consumers: positive consumer
attitude for European produce
Several activities: website , PR and
social media activities, influencers,
store and street tastings, cooking
show, study tour, trade fair,..

EUROPEAN FRESH PRODUCE ASSOCIATION A.I.S.B.L



©» freshfel 5. European Promotion Activities — Italy

L EUROPEAN FRESH PRODUCE ASSOCIATION Ready to go With apples and Other products !
Thailand begins to import Italian apples g Embassy of Italy in Bangkok

6 ottobre 2020 - @

Consignment of Marlene-branded fruit marks the start of a valuable new 2@ O @ Arrivato oggi in Thailandia il primo container di #mele

opportunity for Italy's exporters italiane g, dopo l'autorizzazione all'importazione dellaprile scorso.
Lo abbiamo accolto dall'importatore

CityFresh Fruit Delivery wa'lii@efiviinu avanuanfviiann in presenza
di Emporium Emquartier #TheMall

he first commercial shipment of Italian apples to Thailand has
arrived in the country, marking the latest step in a process of
significant expansion for Italy’s fruit export business in Asia.

#ITA-ICE
The consignment of Marlene-branded apples was welcomed by Assomela Associazione ltaliana Produttori di Mele Societa Cooperativa
representatives from the Italian embassy in Thailand, including MIPAAF
ambassador Lorenzo Galanti, on its arrival at CityFresh Fruit Center, a Ministero degli Affari Esteri e della Cooperazione Internazionale
distribution facility located on the outskirts of northern Bangkok. CSO Italy

1 =

Italy’s apple exporters gained access to Thailand in April 2020, a

breakthrough which followed a similar opening of the Viethamese market

Italian ambassador Lorenzo Galanti (pictured third
from right) witnesses the arrival of Italy’s first apple
month earlier. exports to Thailand

ASSOMELRA

ASSOCIAZIONE ITALIANA PRODUTTCRI DI MELE

and the subsequent arrival of the first ever shipment to that country just a



5. European Promotion Activities :

) freshfel many expertises and quality from a
cross the European Union to diversify

EU quality and quantitative capacity to:
ENJOY * Diversified Thai assortment away from Chinese (750.000 T) or USA
. — (35.000 T) supply
|TS I:R[]M * Significant growth potential for EU apples and pears kiwifruit , citrus
, plums, cherries, table grapes persimmons,..

conurbation as well as food services and catering for tourism

* Logistics to South East Asia on the growth side aand strong
commercial expertises for the most demanding markets

* EU supply to contribute to discovery of new varieties e.g.
Conference pears, new apples varieties, kiwifruit,... from main EU
suppliers: France, Poland, Italy, Belgium, The Netherlands, Greece

[URUPE !« Expertise to supply importers, wholesalers and retailers in large




5. European Promotion Activities

($) fres hfel further boosting consumption post COVID and under
EUROPEAN FRESH PRODUCE ASSOCIATION the momentum Of IYFV

COVID demonstrated consumers eagerness to reinforce immune system and increase F&V intake (vitamines A, B6, C, E,
zing, iron,...)

COVID-19 did not facilitate promotion activities to showcase to consumers: testing in shop, meeting with business
partners.. To be resumed soon!

EU share of Thai import market < 1%. Significant growth capacity to compete with and diversified supply from other
Northern Hemisphere suppliers such as China or USA for benefit and health of Thai consumers

International Year of fruits and vegetables 2021 = unique opportunity for boosting fresh fruit and vegetables
.-.\ X X ®
19
oo #SpeakUp

INTERNATIONAL YEAR OF 4FrUItVeg
FRUITS AND VEGETABLES ‘g

2021 ‘g "

EUROPEAN FRESH PRODUCE ASSOCIATION A.I.S.B.L
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Conclusion

EUROPEAN FRESH PRODUCE ASSOCIATION A.l.S.B.L
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Enjoy Fresh
Fruits ¢

& Vegetables

Conclusions

EU experience to supply internationally with a wide diversity of quality fresh
produce in more than 145 markets

Enhanced cooperation and trust building with Thai authorities on SPS issues,
with sucessful results in past years

Potential for more synergies and stronger cooperation, on SPS area but also
towards an FTA-based partnership!

EU fresh produce sector leadership in sustainability and quality, building further
in line with EU Farm to Fork objectives

EU growing export development in demanding Asian and South East Asian
markets, increasing knowledge of trade and consumers’ demands and
operational /logistics connection

EU as a reliable, quality, sustainable complementary
assortment for Thai market and consumers



@freshfel  Thank you!
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Enjoy Fresh

Fruits & Vegetabies

UROPE

FRESHFEL EUROPE
European Fresh Fruit and Vegetables Association

www.freshfel.org
ph.binard@freshfel.org
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